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GIVE & GAIN 2014 
MAHONEY STATE PARK

SEPTEMBER 25, 2014 

PRESENTED BY  
Association of Fundraising Professionals, Nebraska Chapter  

and Nebraska Partnership for Philanthropic Planning.
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PRESENTED BY...

THE ASSOCIATION OF  
FUNDRAISING PROFESSIONALS 
The Association of Fundraising 
Professionals (AFP) Nebraska Chapter 

provides members with a ready to use network of 
fundraisers and professional contacts. Educational 
luncheons are held monthly at a discount for members 
and the Chapter conducts several workshops on 
development practices, strategies and techniques.  AFP 
Nebraska also hosts National Philanthropy Day, offering 
members community-wide visibility and public recognition 
of individuals, companies, and foundations committed 
to philanthropy.  To learn more or to join, go to www.
afpnebraska.org.

NEBRASKA PARTNERSHIP 
FOR PHILANTHROPIC 
PLANNING 
The mission of the 

Nebraska Partnership for Philanthropic Planning (NPPP) 
is to help charitable gift and estate planners assist their 
donors and clients in making the best gift possible. 
NPPP accomplishes its mission by helping members to 
enhance their professional skills through knowledge and 
education, build relationships with other partners in the 
charitable gift planning process, and serve as the network 
and professional resource for charitable gift and estate 
planners.  NPPP typically meets on the first Fridays of the 
month for educational presentations and networking.  To 
learn more or to join, go to www.nebraskappp.org.

CFRE 
Approved Provider for Continuing Education

Earn education credits towards your CFRE 
certification or recertification! 

ABOUT THE CONFERENCE
The Give & Gain Conference 
is designed to provide all 
attendees with “take-back 
practical ideas” that will help 
them raise more money.  Thanks 
to generous sponsors, you get 
much more for your continuing 
education dollar with nationally 
recognized speakers.  In 
addition, the one-day format 
means less time away from the 
office and your donors.  Here’s 
what some of your peers had to 
say about the 2013 Give & Gain 
conference:

“Great value. Great information!”

“I liked the variety of topics for 
each session.”

”The speakers were excellent and 
I always learn from attendees.”

“It was practical and on target.  
Not theory, but down to earth 
given by people who have done 
it.”

ABOUT THE LOCATION
Peter Kiewit Lodge at  
Mahoney State Park
28500 West Park Highway, 
Ashland, NE  
(Exit 426 off Interstate 80 between 
Lincoln & Omaha)
Mahoney State Park offers a 
unique and scenic learning 
environment with beautiful 
accommodations and 
recreational activities, nestled on 
690 acres along the picturesque 
Platte River.
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SCHEDULE OVERVIEW

8:00 - 9:00 A.M.  REGISTRATION, CONTINENTAL BREAKFAST, VENDOR BOOTHS OPEN 

9:00 - 10:30 A.M.  KEYNOTE SPEAKER 
    NANCY BAKER, The Land Trust Alliance  
    Sharing the Legacy: Promoting Gift Planning Through Trustee Engagement
   
10:30 - 10:45 A.M.  BREAK – VENDORS OPEN

10:45 - 11:30 A.M.  BREAKOUT SESSION

11:30 - 1:00 P.M.  LUNCHEON - NETWORKING 

1:00 - 2:00 p.m.  PLENARY SESSION 
    MARK STUBBS, Hartsook Co. 
    Best Practices for Best Results: A Sharing of Smart, Great Ideas

3:00 - 3:15 P.M.  BREAK – VENDORS OPEN 

3:15 - 4:00 P.M.  BREAKOUT SESSION

4:00 P.M.   Adjourn

NANCY BAKER 
How A Donor Is Like a 
Beach Ball: Seeing the 
Bigger Picture

DOUG OLSON 
Thompson & Associates 
The First Pocket for 
Giving: IRAs

JOSH HANSON 
The Stelter Company
Uncovering Donor 
Passion: Advancing the 
Conversation

JAY WILKINSON  
Firespring  
How to Captivate and 
Engage Constituents 
with Your Website
 

NANCY BAKER 
Rocket Science for 
Fundraisers

MARK STUBBS 
Would You Please 
Consider…Board 
Members Making  
the Ask 

C.K. DURYEA 
World Vision 
Getting Your Two Cents 
at the Table

KATHY KATT 
Habitat for Humanity 
Omaha  
Nature vs. Nurture: 
Cultivating and  
Engaging Donors

MARK STUBBS 
Winning Their Hearts and 
Wallets: A Case for The 
Case for Support 

2:15 - 3:00 P.M.  BREAKOUT SESSION

2:00 - 2:15 P.M.  BREAK – VENDORS OPEN
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2014 GIVE & GAIN CONFERENCE SCHEDULE
Thursday, September 25, 2014 * Mahoney State Park * Ashland, Nebraska

8:00 a.m. REGISTRATION – CONTINENTAL BREAKFAST – VENDOR BOOTHS OPEN

9:00 a.m. KEYNOTE: SHARING THE LEGACY: PROMOTING GIFT PLANNING THROUGH BOARD ENGAGEMENT
Nancy Baker, External Relations Officer, The Land Trust Alliance
The Nature Conservancy’s Trustee Legacy Ambassador Program was developed in 2008 to 
increase Board member familiarity with planned giving and increase support for Legacy Club 
enrollment.  Since implementing the program, the percentage of trustees who have included 
the Conservancy in their estate plans has grown from 10.7% to 32%.  This presentation will 
describe the Trustee Legacy Ambassador model and focus on sharing best practices for 
engaging trustees in planned giving no matter the size of your organization.

10:30 a.m. BREAK

10:45 a.m. BREAKOUT SESSIONS
HOW A DONOR IS LIKE A BEACH BALL: SEEING THE BIGGER PICTURE
Nancy Baker, External Relations Officer, The Land Trust Alliance
One person will look at a beach ball and say it’s blue.  Another will say it’s yellow.  Keeping 
your eye on the bigger picture will give you a well-rounded picture of your donors.  There is 
a tendency to only look at the top circle of the ball, but by listening for cues, asking the right 
questions, and developing an individual strategy, you increase your chances of getting the 
best gifts – whether that is an outright gift, planned gift, or best of all, a blended gift!

THE FIRST POCKET FOR GIVING: INDIVIDUAL RETIREMENT ACCOUNTS
Doug Olson, Senior Vice President, Thompson & Associates
Understand why qualified plans most often contain the best assets to use for charitable estate  

  gifts (and sometimes earlier). See how to maximize benefits both for heirs and charities of   
  choice.
 

UNCOVERING DONOR PASSION: ADVANCING THE CONVERSATION
Josh Hanson, Marketing Consultant, The Stelter Company
What is the key to getting a donor to give to your organization now and for years to come? 
Passion for your cause. To uncover that passion, you’ll need to take a close look at your
audience and how you are communicating with them. Through the use of practical tips and 
real-life case studies, this presentation will help you evaluate your program and get a leg up 
on the competition.

11:30 a.m.  LUNCHEON
  General announcements and Networking!
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2014 GIVE & GAIN CONFERENCE SCHEDULE
Thursday, September 25, 2014 * Mahoney State Park * Ashland, Nebraska

1:00 p.m. PLENARY SESSION
BEST PRACTICES FOR BEST RESULTS: A SHARING OF SMART, GREAT IDEAS
Mark Stubbs, Senior Vice President, Hartsook Companies
During this session, Hartsook Companies will share the Best Practices used by fundraisers 
collected from a participant survey at the AFP International Conference. You’ll engage in 
a lively give-and-take where everyone can throw their own suggestions into the ring. At 
the end, attendees will understand how to build, measure and maintain best practices for 
organizational excellence… but most important, attendees will walk out with a handful of 
great ideas. 

2:15 p.m. BREAKOUT SESSIONS
HOW TO CAPTIVATE AND ENGAGE CONSTITUENTS WITH YOUR WEBSITE
Jay Wilkinson, CEO, Firespring
Your nonprofit’s website is up and running but that’s not enough. Jay Wilkinson—one of  

  America’s top-rated speakers—will cover more than 10 years of focus group research that 
explains how your nonprofit can captivate and engage your audience
You’ll learn: 

  •  The 5 required elements of an engaging website. 
  •  The 3 biggest mistakes nonprofits make with their website.
  •  5 proven methods for promoting your organization online. 
  •  The #1 factor you should consider regarding search engine optimization. 
  •  Real-world examples of nonprofits that have mastered their online presence.

ROCKET SCIENCE FOR FUNDRAISERS
Nancy Baker, External Relations Officer, The Land Trust Alliance
Donor conversations… where to start?  What are the keys to prepare for these crucial 
conversations, and for actually HAVING the conversation?  Learn all about this important 
aspect of our role as fundraisers whether we’re in the cultivation, solicitation or stewardship 
cycle with the donor.

WOULD YOU PLEASE CONSIDER … BOARD MEMBERS MAKING THE ASK
Mark Stubbs, Senior Vice President, Hartsook Companies
This interactive session explores the reasons many board members are uncomfortable 
asking for money. The session continues by presenting ways to ease your board members’ 
uneasiness when making an ask. Mock solicitations are utilized to help visualize the concepts 
and foster additional discussion for developing strategies to work for your board.

3:00 p.m. BREAK
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3:15 p.m. BREAKOUT SESSIONS
GETTING YOUR TWO CENTS AT THE TABLE
Connie (C.K.) Duryea, J.D., Sr. Executive Director, Gift Planning, World Vision
Ever find out about a planned gift after the fact?  Or been consulted in a hurry for the legal 
name of your charity and general bequest language, because the anonymous client is due in 
the attorney’s office in an hour to sign the documents?  Why is that?  How can you get invited 
to the table sooner?  This presentation will first take an honest look at how gift planners and 
our fundraising partners are perceived, how to shift that misperception, share tips for getting 
included on the front end, and effective ways to gently educate advisors and donors of your 
essential value to their client and planning process.  We’ll explore ways to create a growing 
number of enlightened advisors as true teammates who will go from calling you last to speed 
dial (or should I say “added to favorites on their smart phones?”).

NATURE VS. NURTURE - CULTIVATING AND ENGAGING DONORS
Kathy Katt, Sr. Director of Development & Marketing, Habitat for Humanity Omaha
It’s true, some people give solely out of the goodness of their heart while others give only 
when asked.  9 times out of 10 those that are giving aren’t giving at capacity and those that 
aren’t giving haven’t been asked.  There are opportunities all around you to increase donor 
engagement and acquire new donors – you just need to invest the time and resources. Take 
your fund development program to new heights by implementing simple cultivation and 
stewardship strategies that will have your donors feeling loved and eager to do more!

WINNING THEIR HEARTS AND WALLETS: A CASE FOR THE CASE FOR SUPPORT
Mark Stubbs, Senior Vice President , Hartsook Companies
What is a case for support... really? What does it contain? Who is the audience? How is it 
structured? From the inside to the outside, each page has a specific purpose. It is important 
for every element to be enlightening and focused. You have an exclusive audience with the 
reader - make the most of the brief time they will spend with it.

4:00 p.m. ADJOURN

2014 GIVE & GAIN CONFERENCE SCHEDULE
Thursday, September 25, 2014 * Mahoney State Park * Ashland, Nebraska
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MEET THE CONFERENCE 

 SPEAKERS

NANCY A. BAKER 
External Relations Officer, The Land Trust Alliance
Coming from a background in education, trust and estate law, and consulting, 
Nancy entered the not-for-profit world in 2000.  Since then, she has worked 
with countless donors interested in making a difference through various types 
of legacy gifts. As part of The Nature Conservancy team of Regional Gift 
Planners, she supports philanthropy staff and assists donors and trustees in 
states throughout the Midwest as well as in New Mexico with all issues related 
to complex gifts, including prospecting, marketing, cultivation, solicitation 
and stewardship. While working in the San Francisco Bay Area from 2000 
through 2006, Nancy was an active member of the Northern California 
Planned Giving Council and a co-presenter on Marketing Planned Gifts at 
the Annual Conference three years in a row, in addition to serving on the 
Conference Committee for the 2006 Annual Conference. More recently Nancy 
has been a speaker for several conferences and trainings for other non-profits 
on a variety of Gift Planning topics, including the 2013 National Conference 
on Philanthropic Planning on Sharing the Legacy: Promoting Gift Planning 
Through Trustee Engagement.

CONNIE (C.K.) DURYEA, J.D. 
CAP®, Sr. Executive Director, Gift Planning, World Vision
C.K. has over fourteen years of experience in charitable planning. In her 
seventh year at World Vision, an international humanitarian organization, she 
works with individuals, couples, multi-generational families and their advisors 
to develop and integrate their charitable goals into their overall estate plans 
in alignment with their family mission and values.  C.K. had the privilege of 
participating in a multi-discipline advisor study program through the Omaha 
Community Foundation to share with and learn from other advisors and 
philanthropists as they completed the American College’s three master’s level 
courses to receive certification as a Charter Advisor in Philanthropy (CAP).  A 
unique and invaluable experience, C.K. looks for ways to share these “ah ha 
moments” with others involved in philanthropy.  An active member of the 
Nebraska State Bar, C.K. received her J.D. and a B.A. from the University of 
Nebraska and is currently president of the Omaha Estate Planning Council.
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MARK STUBBS
Senior Vice President, The Hartsook Companies
Mark has an outstanding track record of turning around underperforming 
operations and overseeing successful, multimillion dollar fundraising 
campaigns. He is a highly effective leader with an ability to create efficient and 
high-functioning employees, donors, and volunteers. Mark has spent his career 
within healthcare and/or higher education, development and public relations 
roles. He also has a background in media and has taught at the college 
level. His own education credentials include a Bachelor’s of Arts degree from 
Washburn University and a Master of Science from Wayne State College. He 
also achieved accreditation from the Public Relations Society of America.

DOUG OLSON 
CFRE, Senior Vice President – North Central Region, Thompson & Associates 
Doug joined Thompson & Associates in 2006. He provides charitable estate 
planning services for not-for-profits and planning clients, with a primary region 
of Nebraska, Iowa, South Dakota and North Dakota. Before joining Thompson 
& Associates, he served as Interim Chief Development for Alegent Health in 
Omaha and prior to that as Vice President for Advancement at Augustana 
College and Vice President for Gift Planning at Nebraska Methodist Hospital 
Foundation. Doug first earned the Certified Fund Raising Executive (CFRE) 
designation in 1997. Doug is an active member of the Association of 
Fundraising Professionals, and served as President of the Nebraska Chapter 
- leading the chapter to its first-ever recognition as a Ten Star Award Chapter 
at the international level. Doug is a magna cum laude graduate of Augustana 
College in Sioux Falls, South Dakota, and was president of the college’s alumni 
association. He earned his M.Div. degree from Luther Seminary in St. Paul, 
Minnesota, and served as a pastor in both rural and urban congregations from 
1984 to 1990.  

JOSH HANSON
Marketing Consulting, The Stelter Company
The Stelter Company is a leading source for strategic marketing for the 
nonprofit community. Founded in 1962, Stelter currently serves more than 
2,000 organizations nationally with a staff of over 90 individuals. The home 
office is located in Des Moines, Iowa, with regional offices in Dallas, Texas; 
Chicago, Ill.; Atlanta, Ga; and Denver, Colo.  Josh’s responsibilities include 
planning, facilitating and executing strategic marketing programs for Stelter 
Company clients in the Midwest region. Prior to joining The Stelter Company, 
Josh owned a sales and consulting company that worked with Fortune 500 
companies in the areas of leadership training, sales training and coaching 
and small business owners. Josh is a graduate of the University of Iowa with a 
B.B.A. in Finance.  

MEET THE CONFERENCE 

 SPEAKERS
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KATHY KATT
Senior Director of Development & Marketing, Habitat for Humanity Omaha
Kathy Katt has more than 17 years of experience in development and non-
profit management. She spent 10 years with the American Lung Association 
in addition to time with the Muscular Dystrophy Association, the Omaha 
Symphony, and the Boys Town National Research Hospital. She joined Habitat 
Omaha in July 2011 as Senior Director of Development and Marketing. Kathy 
was drawn to Habitat Omaha because of the positive impact the organization 
has on the community. In her own words, “To be part of something that has 
the ability to impact so many people, families, and the community as a whole is 
extraordinary.” 

JAY WILKINSON
CEO, Firespring
Jay Wilkinson is a lifelong entrepreneur. While attending college, he started 
numerous businesses and, in 1986, helped launch Campus Connection 
magazine. The business took him to NYC where the magazine grew into the 
country’s largest college-oriented publication with a distribution of 1.2 million. 
In 1992, Jay returned to Nebraska and opened an AlphaGraphics printing 
franchise. The business broke the first-year sales record for the 350-store 
network and was the fastest franchise at the time to reach $1 million in annual 
sales. Renamed Cornerstone Printing & Imaging in 2001, the company is listed 
today by Quick Printing magazine as one of the 100 largest rapid-response 
printing operations in America. In 1996, Firespring was spun off of the printing 
company to develop websites for local businesses. Today, Firespring provides 
marketing services to more than 3,000 clients on five continents. The company 
is now offering franchises in all 50 states and master-license opportunities in 25 
international markets. Through private partnerships and the Nebraska Angels, 
Jay has invested in several emerging growth companies and owns commercial 
properties and franchises that include Baskin Robbins, Conoco, Long John 
Silvers, KFC, Howard Johnson, Ramada Inn, Subway, Holiday Inn Express and 
Taco Bell.  Jay has appeared on CNN and other news outlets discussing how 
emerging technologies are shaping our future and is considered a leading 
authority on the impact of marketing and the web on nonprofits and small 
businesses.

MEET THE CONFERENCE 

 SPEAKERS
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CONFERENCE SPONSORS

FIRESPRING
Based out of Lincoln, NE, Firespring provides nonprofit organizations with 
branded donor pages, comprehensive website packages and an integrated 
donor database management system. All tools that help you manage 
volunteers, members and constituents, administer your public events, raise 
significant funds and spread the word about your mission. To learn more about 
how Firespring can help you take control of your website and make an impact 
within your community, visit Firespring.org or contact us to schedule a free 
demo at 877.447.8941.

DONOR PERFECT
DonorPerfect is web-based donor management software that organizes all of 
your constituent data in one unified database. It has easy to use constituent 
relationship management tools for help making smarter, timelier decisions that 
help you raise the most money for your cause.  Learn more at donorperfect.
com.

THOMPSON & ASSOCIATES
Thompson & Associates partners with nonprofit organizations to maximize 
planned giving opportunities and increase endowments through a values-
based charitable estate planning process.  The individualized planning 
process, complimentary to donors, benefits them, their heirs, and nonprofits.  
This highly effective service has directed over $6 billion dollars to charitable 
organizations since 1998.

BREAK SPONSORS

FIRST NEBRASKA TRUST COMPANY   NONPROFIT HUB

SUPPORTING SPONSORS
HEARTLAND COUNCIL OF COMMUNITY FOUNDATIONS

THANK YOU TO OUR GENEROUS SPONSORS



REGISTER EARLY TO SAVE!
Includes FREE Parking Pass!

 EARLY REGISTRATION (Before September 1, 2014)
 $75 for AFP or NPPP members   
$100 for non-members

 REGULAR REGISTRATION (After September 1, 2014)
 $100 for AFP or NPPP members   
$125 for non-members

REGISTRANT’S INFORMATION (Please print)

NAME:                                                                                               

TITLE:                                                                                              

ORGANIZATION:                                                                          

EMAIL:                                                                                            

ADDRESS:                                                                                     

CITY:                                                                                           

STATE:                                  ZIP:                                 

WORK PHONE:                                                                              

CELL PHONE:                                                                                   

ANY DIETARY REQUESTS?                                                            

                                                                                                                    

PAYMENT METHOD

 CHECK (please make payable to AFP Nebraska)
 CREDIT CARD

         VISA       MASTERCARD     AMERICAN EXPRESS      DISCOVER

NAME ON CARD:                                                                          

NUMBER:                                                                                      
 
EXP. DATE:                                                                                         
 
ZIP CODE ON CREDIT CARD BILL:                                                                          

SIGNATURE:                                                                                  

BREAKOUT SESSION SELECTION
To help in planning our meeting space, please 
indicate the breakout sessions you wish to attend.

10:45 A.M. SESSIONS
 How A Donor Is Like a Beach Ball: Seeing    

   the Bigger Picture
 The First Pocket for Giving: Individual       

   Retirement Accounts
 Uncovering Donor Passion: Advancing the  

   Conversation
2:15 P.M. SESSIONS

 How to Captivate and Engage Constituents  
   with Your Website

 Rocket Science for Fundraisers
 Would You Please Consider … Board   

   Members Making The Ask
3:15 P.M. SESSIONS

 Getting Your Two Cents At The Table
 Nature vs. Nuture - Cultivating and   

   Engaging Donors
 Winning Their Hearts and Wallets: A Case  

   for the Case for Support

REFUND POLICY

-   Full refund up to 21 days prior to the conference.
-   A one-half refund up to 14 days prior to the   
    conference.
-   Zero refund seven days or less prior to the   
    conference.

For questions about this policy, please call  
Brenda Helget 402-850-7591.
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I WANT TO REGISTER FOR THE  
2014 GIVE & GAIN CONFERENCE!
TO REGISTER ONLINE, GO TO AFPNEBRASKA.ORG

MAIL 
form to AFP, P.O. Box 24133, 
Omaha, NE 68124
Or fax to: 402.397.0283

QUESTIONS? 

CALL 
Joe Pittman at 402.397.0280 

EMAIL 
afpnebraska@cam-omaha.com


